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Life is a pitch.

You have a great idea.

You have a great product.

You have great data to prove it.

But your story’s not breaking through the clutter.
Most often it’'s not what you're saying,
but how you show it and say it, that makes all the difference.

We help brands break barriers by mining

the gems in your mountain of information,

then cutting and polishing and assembling

them with a jeweler’s precision and an artist’s flair.



Finding
your story

When you have a lot to
say, it's easy to say too
much. And that's when
people tune out.

We'll find the right mix
of message and data to
pull your audience in
and inspire them to act.

Client: a major insurer

Mandate: Increase sales

Action: Distilled a 435-page pitch
deck into a short, compelling
presentation and accompanying
sales materials.
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Your partner for ENGINEERING CLAIMS UNDERWRITING

Inspections  Data management  Risk control consulting

Our competitors
usually have about

46%

of their jurisdictional and

safety inspections overdue

We don’t let that happen.

TRAINING ABOUT US WORKING TOGETHER

Assessment reports

Inspection summary (2011)
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aging medical bills in a hospital admission

The results add up.
In just the past 10 years of crane training:
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Getting employees back to work
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Knowing
where
you stand

Lost in a thicket of
market research?e We
can clear the path
forward.

We'll filter the noise to
deliver stronger insights
that will drive growth.

Client: a large health insurer
Mandate: Help board of directors
understand company's competitive
position

Action: Turned more than 1,400
pages of market surveys info a
concise, engaging quarterly report.
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Florida Blue Centers

K

Loyalty & customer experience

1 Affordability

What this means

The Florida Blue

+10 +14

Aided awareness

Where.
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Hiecn LTI On track for our business goals

N Together we're on a journey to build a leading Travelers business under the umbrella. For our

e g sy people, this means leveraging our strategic pillars and embodying our defined behaviours. For
our shareholders, this means delivering a mid-teen (15%) return on equity over time.

Highlighting
your
difference 1 Yoty

Target
combined ratio

93%
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In a crowded market, [
simplicity is a selling ‘
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point.

We don’'t dumb you

down, we immerse I i CHALLENGES OF A CHANGING WORKFORCE
Iy More than ever, youre competing for talent. You need a plan.
\ ashion 3¢ areboomi™ What's happening
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ourselves in your world
until we find the
elemental truths t

you apart.

Challenge: Finding and keeping the best people

1 Create your package . > Understand your benefits

most possible
choices

robust
cost control”

most i d your options

costoffective

aspacs of et

Client: Various

Mandate: Highlight achievements,
products or issues

%

pharmacy
options.

Action: Deliver engaging takes on
business topics
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Making
connections

TRANSFORMATIONS l_
OVERSTY AND INGLUSON Generational shift

Among Fortune 100 companies:
> Millennials will be 75% of the workforce by 2025
Board seats Board seats added Boards with more than ¥ They're . they're _.. and they want
AN educated . in debt employers who

held by: from 2004 to 2006: 40% diversity:
{ 12%

... offer financial guidance

Great stories aren’t just e | T
7

for customers. ‘4 H U L e
Others g ‘

T™Mrree s accommodate thek

demand for work/life
balance

Your own people need
the clarity and the
inspiration to propel

your organization
toward its goals.

Demand for talent

. - - - - o Skilled trade workers
Profession is growing faster outside CPA T g weare | 36% ‘
IN THIS i 2|Engineers
TOGETHER i

Accountants and auditors in the United States 3| Technicians

Qualified accounting professionals (non-CPAs) CPAs AICPA members e

650,000 550,000 400,000 4| Sales representatives

@ 5| Accounting and finance staff

Client: professional organization ——

Mandate: Help members and staff iy
rom U.S.

Undel’STOnd new bUSineSS STrOfegy accounting Don't sit for exam Don't pass exam  Pass  Pass, join AICPA
programs 37,000 14,000 6,500 18,000

nPA

Action: Internal presentations for
staff, executives and other

stakeholders to explain business
challenges and outlook.

N
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Thank You

Ron Cappello
rcappello@infiniagroup.com

+1 646-209-0832

A Select Number of Healthcare Clients Include:

Jefferson M
Mount
Health. TIIftS Center Sinai
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We create effective tools, brand strategies, designs and communications that
move markets, organizations and the world forward by transforming complexity
into simplicity and ensuring what is simple becomes memorable.
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