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A more direct private equity firm

Tailwind

It’s hard to be different in private equity. But this firm - focused on the 
middle market in the energy, healthcare, and media sectors - had four 
very opinionated, experienced partners. From their interviews, Infinia 
was able to integrate a collective personality and viewpoint into a strong 
positioning and its related applications.

These included a new website, a brochure, and various presentation 
templates, all of which reflected the character of the firm: direct. The text 
and tone are suitably confident and candid, and we also developed for 
the site a series of criteria for the Tailwind way of doing business, “Straight 
Talk.” This directness is further reflected by a sophisticated blue palette, 
bold original and stock photography, and clean upper-case headlines and 
titles.

There is no middle 
way To grow in The 
middle markeT.
Finding the right path to growth for your business requires a partner that is 
both experienced and personally invested in your success.

Founded by a group of proven private equity professionals in 2003, Tailwind 
Capital focuses on building middle market companies in the healthcare, 
business services, and media/communications sectors. 

The Tailwind approach to private equity distills deep experience with practiced, 
direct strategic advice, predicated on an open, candid partnership.

We look forward to growing with you.

“our aim is to work with you to achieve  
focused growth to take your company to the 
next level.”
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Advancing live theatre and dance

TDF: Theatre Develoment Fund 

TDF is the largest not-for-profit service organization focused on 
live theater and dance in the United States, but the myriad ways it 
advances these arts were hidden to each sector of its membership 
and audiences: teachers, students, seniors, the disabled, and the 
general public who fund it through the tkts booth in Times Square.

We redefined and reorganized its mission as: Inform, Enable, and 
Educate. This principle helped classify all activities and drive the 
website design, elevating critical business and brand content to 
make the organization’s services more transparent and  
accessible.
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Money well spent

Truist  

Create Hope and e-Way, part of United Way, joined together to offer 
an online system that enables companies to electronically manage 
and track their charitable giving.

Infinia created the name, Truist, to reflect both the philanthropic spirit 
and the accuracy of the technology in efficiently measuring and 
monitoring the effect and direction of donations. A complementary 
identity system was also designed for application to both online and 
print expressions. 

Truist is a portfolio company of Enhanced Capital Partners. 
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Selected websites

American Industrial Partners
www.aipartners.com

Avista Capital Partners 
www.avistacap.com

Bowside Capital
www.bowsidecapital.com

Broadpoint
www.broadpointsecurities.com

Carlyle Capital
www.carlylecapitalcorp.com

Cardinal Health
www.cardinal.com/chasingzero

Dechert LLP
careers.dechert.com/home.aspx

Enhanced Capital
www.enhancedcap.com

Fross Zelnick Lehrman & Zissu, P.C.
www. frosszelnick.com

Knowledge Networks
www.knowledgenetworks.com

Lightbridge
www.ltbridge.com

Newbury Partners
www.newbury-partners.com

The Nielsen Company
www.nielsenmobile.com

The Oterra Hotels
www.theoterrahotels.com

Qualitest Pharmaceuticals
www.qualitestrx.com

Scisive Consulting
www.scisive.com

Syncora Guarantee
www.syncora.com

Tailwind Capital
www.tailwind.com

TDF: Theatre Development Fund
www.tdf.org
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Clients

ABC News
Aderant
Affinia
Albertsons
American Industrial Partners
Avista Capital Partners
Banker’s Trust
Bay Harbour Management
BearingPoint
Better Homes and Gardens Real Estate
Blue Cross Blue Shield of Florida
BNP Paribas
Bowside Capital
Broadpoint.Gleacher
BT Radianz 
Cardinal Health
CareFusion
Carlyle Capital Corporation
Cassels Brock
Cincinnati Hospital
City National Bank
Clayton
Coast Produce Co.
Columbia Business School
Conseco
Cypress Group
Danbury Hospital
Davies

Dechert
Dell
Deloitte
Elan Pharmaceuticals
Enhanced Capital Partners
Envoy Media Partners
Evan B. Donaldson Adoption Institute
Fenwal
Ferndale Labs
Fross Zelnick Lehrman & Zissu LLP 
Galen Partners 
GE Healthcare
GeneLogic 
Genentech 
GSK
H.D. Smith
H.H. Angus
Harley Davidson Company
Harley Davidson Museum
Healogix
Hi. Prosecco
Highstar Capital
Hilton Hotels
IBM
JWT
Knowledge Networks
Leiter & Co.
Lightbridge

Malt-O-Meal
Mars Health & Nutrition
McKinsey & Co.
Megastar Cineplex
Mentor Corporation
MF Global
Mitsubishi Motors
Montefiore Hospital
Morneau Sobeco
Newbury Partners
Newcastle Harbor
The Nielsen Company
Oncura
ORC International
Oterra Hotels
Peattie Capital Management
Pfizer
Plavix
Qualitest Pharmaceuticals
Royal Caribbean Cruise Lines
Scisive Consulting LP 
Seventh Generation
Slayton 
Syncora 
Tailwind Capital Partners
TDF: Theatre Development Fund
ThinkFun, Inc.
Three Capital Partners LLC 

Toshiba America Medical Systems
Truist 
UnitedHealth Group
US Potato Board
USDA
Verbal Dexterity
Vintage Auto
Visient Therapeutics
Waterlicious
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Informed collaboration

Infinia employs an approach with our clients that we call Informed Collaboration. 
Balancing pragmatism and passion, we create value for our clients by crafting ideas 
and experiences that invite participation and drive new behaviors, in both the real 
world and in virtual mediums.

There are no boundaries on the techniques we use, nor the solutions we deploy, in 
order to help our clients create business breakthroughs. Be it insight and innovation, 
brand strategy, or design and digital applications, Infinia finds solutions for our clients 
based on existing and emerging market needs and our clients’ capability to execute.

Our consistent success ultimately stems from the orchestration of an internal and 
external knowledge pool around the simple premise that if you want different  
answers, you have to ask different questions.
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Infinia Group LLC
515 West 20th Street 3rd Floor New York, NY 10011
212 463 5100 Phone 212 463 5199 Facsimilie
infiniagroup.com




